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How do you capture leads?
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Don't trap your rabbits (leads)

• A trapped rabbit will get upset

• He'll probably let out a squeel to let other rabbits know to stay away

• He'll eventually die and provide no benefit

• A rabbit that likes your bait but isn't trapped will go tell others

• He'll return over and over

• He'll become conditioned and take whatever bait you offer
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What can you use as lead bait?

• Free reports

• eBooks

• Whitepapers

• Now let's get original

• ROI Calculator

• Games

• Videos

• Audio files

• Surveys

• Free Trials

• Subscribe to RSS Feed

• Coupons

• Webinars

• What else?

When's Lunch?
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How to find a hungry, captive audience

• 1st you need to define your target market – demographics, 

psychographics, etc.

• Google Trends

• Google Insights for Search

• Google Ad Planner

• Google Adwords

• Facebook

• “Watering Holes
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Online advertising is all about conversion

• Email Ad → Landing Page → Follow-Up → Cart → Purchase → Follow-

Up

• Email Ad → Order Form → Purchase → Follow-Up

• Banner Ad → Landing Page → Follow-Up → Cart → Purchase → Follow-

Up

• Banner Ad → Order Form → Purchase → Follow-Up

• Text Ad → Landing Page → Follow-Up → Cart → Purchase → Follow-Up

• Text Ad → Order Form → Purchase → Follow-Up

• Any Ad → Landing Page → Follow-Up → Cart → Purchase → Follow-Up

• Any Ad → Order Form → Purchase → Follow-Up

• You should be tracking conversion at every step!!!!!!

• When you know conversion rates, you can test & tweak to improve

• Your marketing budget becomes limitless once your ROI is positive
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The value of your leads

• With Infusionsoft, you have the luxury of building a list

• People who don't buy NOW are still valuable

• Use Infusionsoft to nurture that list and get people to come back and 

buy later.

• This allows you to increase your marketing ROI over time.

• You may find that some lead sources are not profitable initially, but 

become profitable as you drip on the leads


