
Internet advertising: 
Using PPC to drive traffic to your 

website.



The Internet

The Big 

Picture!



Marketing Control - Before The Internet

The Little Picture 



Remote-Control Marketing



How Can I Reach MY Customers?



Outbound vs. Inbound

VS.



“If you have more money than 

brains, you should focus on 

outbound marketing.  If you have 

more brains than money, you 

should focus on inbound 

marketing” – Guy Kawasaki



Search Is On The Rise

Source:  Borrell Associate 2010, Marketing Sherpa, 2009

Online User Growth from 1995



Why Does Search Work?

1.    Search delivers the specific , relevant 
information consumers are looking for –

just when they need it!

2.    Search delivers quantifiable results and 
positive ROI (if you do it right!).



Local Search Intent To Purchase

86% of local searchers follow up with a phone call or an in-store visit.

61% end up making a purchase.

Source: TMP Directional Marketing, 2007

Foot of water in the Basement

LOCAL SEARCHES are done 

when there is a need.



 Banks

 Car Dealerships

 Carpet Cleaners

 Day Spas

 Dry Cleaners

 Dentists

 Doctors

 Electricians

 Employment Services

 Hobby Stores

 Insurance

 Loans and Finance

 Lawyers

 Moving and Storage

 Pest Control

 Plumbers

 Real Estate

 Restaurants

 Retail Stores

 Travel Services

 Transportation Services

 & Many more…

Who is finding success online?



GREAT!  So, How Can That Help ME?

Hundreds and even thousands of potential 
customers are actively searching for your 

product or service every month.

If you’re not doing any search marketing 

how will they find you?  

If they aren’t finding you –

they’re finding your competitors!



Google/Yahoo/Bing Paid 

Search Bidding Systems

Search

Results
Organic Search

Paid Search

Local Search

How do I get into the Search Results?



Paid Search Value

Paid Search – “PPC”

Paid Search

AKA:

PPC / Pay-Per-Click

SEM / Paid Search

Sponsored Links

Bid for Placement



Defining Paid Search

Pay per click (PPC) - advertisers only pay when a 
user actually clicks on an search engine result to 
visit that advertiser's web site. - Wikipedia

“Wikipedia is the best thing ever. 

Anyone in the world can write 

anything they want about any 

subject, so you know you are getting 

the best possible information.”



Paid Search : How It Works

“Buy New Balance Shoes”



Power Of Paid Search (PPC)

• Advertisers can target many keywords 

• Quick set-up with immediate traffic 

• Highly measurable

• Drives credibility: must meet relevancy criteria

• PPC is a flexible medium (can be changed and tested) 

PPC accounts for more than 85% of total online spending.”*

*Marketing Sherpa



Paid Search (Google ,  Yahoo! ,  B ing)

Methodology
PPC Ranking, and Cost Per Click

•Maximum bid

•Ad Quality

• Landing Page Quality

Source: Hitwise Search Engine by Visits-Aug 2009
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13.54%



3 Simple Rocking PPC Tips

Rock Your 

Landing Page

Rocking 

Keywords

Rocking 

Ad Copy



Inside Google



Paid Search Placement

• Ranking = Quality Score x CPC

• Quality Score is

• Click-Through Rate 

• Keyword Relevancy

• Ad Copy Relevancy

• Landing Page

• Historical Performance

• Various Relevant Factors

Paid search is more 

than placement!

Quality

Score



Rocking 

Keywords



• Keywords, keywords, keywords!

• Who’s your target audience? 

• Check out your competition 

• Expand / Refine your keyword list

– KeywordCreation.com (list)

– Google.com “keyword tool” (free)

– WordTracker.com (paid)

– Excel Spreadsheet ()

Keywords



Keyword Research

There are “special” people that search in a “special” 
way…  don’t forget them! 

Things to remember:

Misspppellings

Abbrev.  

 Lingo

Descriptive phrases

• Buying vs. Shopping



Choosing the Right Keywords

Flat Screen 

TV

LCD Widescreen HDTV

1080p HDTV Samsung 

58”

Samsung 

Warranties

Samsung

New TV Ideasawareness

Browse

Compare

Buying

retention

advocate

Browse

Compare

Buying

This is the 

Main 

Buying 

Phase to 

Focus on 

for Search

Stages of the Buying Cycle Example Keyword 

Searches



Geo-Targeting Paid Search

Geo-targeted ads 

appear only when 

your specified 

keyword is 

searched for from 

a specified 

geographic region.

A Search for “dentist” in Utah County 

produces ads for local dentists in Utah County.

Geo-Qualifying



Rocking 

Ad Copy



Paid Search Ad Copy

Ad Copy: is required for paid search ad to include 
a Title, Description, and URL (domain name).

Ad Description



You Call That Ad Copy?



Best Ad Copy – 26 Words



Differentiating an Advertisers Ads

Paid Search Ad Copy Guidelines

Use Keywords in Titles and Copy
• Keywords highlighted in search results

• Improves Quality Score Add a Call to Action
• List words like buy, order, save

• Call today, download now etc.

What is the Unique Selling Point (USP)?
• Lower Price?

• Higher Quality?

• Faster service?

• Guarantees?

Add a sense of 
URGENCY!
• Limited Time

• Today Only

• Web-only

Pre-qualify Customers
 List prices, shipping times, 

minimums

Seasonality
• List Summer, Spring, Christmas sales, convey 

freshness



Paid Search Ad Copy Quiz

Which ad produced the best results?

Keyword: International Truck

New International Trucks

International Truck Has a New Site 

Come Take a Peek Under the Hood.

www.InternationalTrucks.com

2007 International Trucks

The Most Reliable, Serviceable and

Durable Trucks On The Market Today. 

www.InternationalTrucks.com

Find International Dealer

Fuel Efficient, Amazing Uptime,

Bold Styling & Low Cost of Ownership

www.InternationalTrucks.com

10.72%

4.53%

2.39%



Rock Your 

Landing Page



Coming In For A Landing!

Landing Page

The web page where a consumer is taken to when 

they click on a PPC ad.

Keyword:
“Buy Outdoor Patio 

Furniture”



Call Me!

Call To Action

Statement used in a PPC ad or on a landing page 

used to elicit a specific action from the 

consumer.



• You’re in control!

• Advertisers can target  many keywords

• Appear across multiple Search Engines

• Quick set up with immediate traffic

• PPC is a flexible medium

• Easily Measured, so MEASURE IT!

Review



Level The Playing Field



Just the tip of….. 

THE ICEBERG



Rock Your Search Campaigns!



Reason for SEM

Simple Solution
What is going to help the Business

Knowledge & Expertise Technology Customer Service



Worthwhile Reads



The Internet Is Awesome!

@derekminer

Derek Miner
dminer@orangesoda.com

Co-Founder, OrangeSoda

801-610-2529

OrangeSoda.com


