
Maximize Your ROI: Tracking, Reporting, & Analyzing

Presented By: Tyler Garns, VP of Marketing
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Some people get confused
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Some people cry
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Some people get angry
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Some people are WOWed
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The smart ones know what's up



© 2010 Infusionsoft. All rights reserved.



© 2010 Infusionsoft. All rights reserved.

The Big Picture

 Set up your tracking first

 Figure out what reports you want to look at

 Figure out what data is actually important

 Set up systems for easy & regular analysis
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Tracking

 Infusionsoft Tracking

Email: Open Rates, Click Rates, New Dashboard

Leadsource Tracking

 Hardcoded vs. Dynamic

Sequence Conversion

Sale Pipelines

Affiliate Tracking

 Use it for your own ad tracking as well
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Track Some More Stuff

 Google Analytics

Keywords

Type

Referring Domain (into leadsource field)

http://bit.ly/trackit

 Website tracking into the contact record

http://bit.ly/trackmore

 Track Important Activity - Lead Scoring

http://bit.ly/leadscoring

http://bit.ly/trackit
http://bit.ly/trackit
http://bit.ly/trackmore
http://bit.ly/trackmore
http://bit.ly/leadscoring
http://bit.ly/leadscoring
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Home

Pricing

Opt-In

Yahoo Google Analytics 

cookies the visitor's 

browser: keywords, 

type

As the visitor visits 

pages on your site, 

you can cookie 

them too

On pages where 

you have forms, 

you read the 

cookies and put 

them into hidden 

fields
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Video

Pricing

Order

Thanks
Set webforms to pass 

person's details to 

succes page

Since details include 

Contact ID, you can run 

API scripts to pass every 

page visit to app (set it 

up securely)

Order forms can be 

hosted on your site. For 

shopping cart, track on 

the success page.
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Reporting

 Reports in the app

 External reports (Google Analytics)

 Custom reports using the API
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Reports in the App

 Reports vs. Searches – little difference

 Save them, add to main menu for quick access

 My Favorites:

ROI Person Created

Follow-Up Sequence Signups by Day

Conversion By Leadsource (must be using stages - shows each 

individual opp)
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Custom Dashboards

 Use Google API & Infusionsoft API to create custom dashboard

 Get a decent start at http://infusioncon.com/dashboard

 This is really cool.  Just ask Johnny:

http://infusioncon.com/dashboard
http://infusioncon.com/dashboard
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Amazing!
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Dashboard
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Important Points

 Track everything you can

 Only pay attention to what's really important

 Create dashboards to help you focus

 Review them regularly

 Most importanty: 
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Stay tenacious about the tracking
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Learn to enjoy the data
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Don't get caught with your pants down


