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Some people get confused
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Some people cry
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Some people get angry
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Some people are WOWed

© 2010 Infusionsoft. All rights reserved.



InfusionCon - / InFusionsort

START SEEING DOUBLE 2= EMAIL MARKETING 2.0

© 2010 Infusionsoft. All rights reserved.



MassWildlife
aPocket Guide to
MA Animal Tracks
¢ White-Tailed Deer Moos?
1/ n__ 2n R Il
E ' 2 /2 3 41/2 “ 5 /21 ”
% o F H: i ‘/.4 F: 21/,
Qs ' ". ii“ :6“.
% ® ‘ . o .“
© % Dog 21/4“—4“ Coyote
}_
H: 2" F: 21/ I H: 13/41| F: 11/2||
O .00, .4 00, 00,
\;.‘. !;:g .“' ‘U.:
] Red Fox Gray Fox
H a® F 00, 09,
ol O3 o’ o
Bob Cat 2" House Cat 11/4"
1y 4
c 0 N 294, 8¢y
g 0 “R@ oY 3
) Otter: 31/, Fisher: 21/,"
i " Y L
0% @
® % Yy ‘A’ W
— ' e 15/ 1 e T
Mink: 15/4 Weasel: 1/," — 1

Tracks Not To Scale

Tracks will show considerable variation F: Front Track
dependmg (fon conditions of ground H: Hind Track
(snow, mud, dust, sand, etc.) and T: Tail marks may be

movement of animal. present

E22l) % 0e0s.
‘ 2 = .'... = :
AV V] : 290y,
> " ¥ P
Raccoon Striped Skunk
F: 21/2" F: 3"
c
§ ¢ H., H: &
% ‘ 6” T
s Porcuplne Beaver
7 waa Foql/t 3"
. 090¢ el 4
» @ & "¢ &
= H: ® ‘
’ 7 - 9" Black Bear Opossum
o ¥, "7 F
' ' 00, 5
2‘[/4” 1]/2”
Woodchuck Muskrat
" . B 11, B
c !. *; ' < g
5% @
ISKY, Sh(?\{v'sho:j l{isr? Cottontail RFa-b1Iz/)|ItI
o -\"6 Bt 00 =
(©) \ : " ” .’ '.0
G ' H'n ‘/ e 5 : =
=V o ‘o H: 5/g

White-Footed Mouse

¢ Ruffed

* Grouse: 2"

Protect wildlife and its habitat:
Support the Wildlands Fund.
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508.792.7270  www.state.ma.us/dfwele/dfw

S reserved.



Wibplun o ) 58 MrUSIonzort

— EMAIL MARKETING 2.0

The Big Picture

Set up your tracking first
Figure out what reports you want to look at
Figure out what data is actually important

Set up systems for easy & regular analysis
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Tracking

. Infusionsoft Tracking
- Email: Open Rates, Click Rates, New Dashboard
Leadsource Tracking
. Hardcoded vs. Dynamic
Sequence Conversion
Sale Pipelines
Affiliate Tracking

. Use it for your own ad tracking as well
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xg_‘] Manage Lead Source (back to search results)

General

Information

Name Facebook Ads

Description

Vendor Facebook -
Medium Banner/Text -
Message/Content Email Marketing 2.0 Demo

Start Date
End Date
Status
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Expenses

Cost Per Lead $0.00

Misc Expenses + Add Expense

Edit Amt Date Incurred Notes Delete

[Edit] $300.00 02-01-10 [Delete
[Edit] $425.00 02-16-10 [Delete
[Edit] $739.00 01-01-10 [Delete

Expense Total: $1,464.00

o) Save | O, Save & Search
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Track Some More Stuff

. Google Analytics

- Keywords

- Type
- Referring Domain (into leadsource field)

. Website tracking into the contact record

. Track Important Activity - Lead Scoring

© 2010 Infusionsoft. All rights reserved.


http://bit.ly/trackit
http://bit.ly/trackit
http://bit.ly/trackmore
http://bit.ly/trackmore
http://bit.ly/leadscoring
http://bit.ly/leadscoring
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Google Analytics
cookies the visitor's
browser: keywords,

type

As the visitor visits
pages on your site,
you can cookie
them too

On pages where
you have forms,
you read the

cookies and put
them into hidden

© 2010 Infusionsoft. All rights reserved.
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Set webforms to pass
person's details to
succes page

Since details include
Contact ID, you can run
API scripts to pass every

page visit to app (set it
up securely)

Order forms can be
hosted on your site. For
shopping cart, track on
the success page.

© 2010 Infusionsoft. All rights reserved.



InfusionCon -, / InFusionsort

START _SEEINGDOUBIEESZ—X, = EMAIL MARKETING 2.0

Reporting

« Reports in the app

. External reports (Google Analytics)

« Custom reports using the API

© 2010 Infusionsoft. All rights reserved.
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Reports in the App

. Reports vs. Searches - little difference
. Save them, add to main menu for quick access
. My Favorites:

- ROI Person Created

- Follow-Up Sequence Signups by Day

- Conversion By Leadsource (must be using stages - shows each
individual opp)
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Custom Dashboards

. Use Google API & Infusionsoft API to create custom dashboard

. Get a decent start at

« This is really cool. Just ask Johnny:

© 2010 Infusionsoft. All rights reserved.


http://infusioncon.com/dashboard
http://infusioncon.com/dashboard
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Dashboard
Last 7 Days

Last 30 Days

25,628 Visits

Previous: 27,298 (-6.12%)

2.15 Pages/Visit

Previous: 2.18 (-1.42%)

73.20% % New Visits

Previous: 73.15% (+0.07%)

64.62% Bounce Rate

Previous: 63.00% (+2.58%)

00:01:49 Avg. Time on Site

Previous: 00:01:59 {-8.59%)

2,470 Organic Search Traff.

Previous: 2,644 (-6.58%)

2,335 Brand Searches

Previous: 2,432 (-3.99%)

112,277 Visits

Pravious: 98,982 (+13.43%)

2.17 Pages/Visit

Previous: 2,12 (+2.05%)

72.27% % New Visits

Previous: T2.11% (+0.23%)

62.01% Bounce Rate

Previous: 58.70% (+5.64%)

00:02:05 Avg. Time on Site

Previous: 00:02:16 (-8.53%)

10,742 Organic Search
Traff.

Previous: 9,404 (+14.23%)

10,289 Brand Searches

Previous: 8,228 (+25.05%)
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MTD Sales Funnel
InfusionCon
February
N DOUR 12.4% of the way through month
Source Medium Visits Pages/Visit Bounce Rate Time OnSite Site Visitors
(direct) {none) 53,530 2.18 60.10% D0:02:08 86,870
google organic 9,964 3z2 49.64% 00:04:01 el e
ad.doubleclick.net referral 4,580 1.37 75.86% 00:00:24
facebook.com referral 4,050 1.51 76.37% 00:00:49 (15.9%)
googleads.g.doubleclick.net referral 3.4™M 149 T7.23% 00:00:40
google cpc 2,572 282 32.81% 00:03:03
apps.facebook.com referral 1,984 1.26 84.08% 00:00:33
Suspects
inc.com referral 1.423 1.63 71.40% 000118 13524
forums.devshed.com referral 870 1.46 T7.58% 00:00:52 T4.0P% of gaat: 18,801
smallbizcrm.com referral o8 3.19 40.80% 00:02:55
mail.google.com referral T30 210 58.77% 00:02:03 (19.7%)
yahoo cpc 681 1.68 80.47% 00:01:12
us.mg2.mail.yahoo.com referral 650 2.1 o7.69% 00:02:41
us.mg4.mail.yahoo.com referral 648 1.75 65.67% 00:01:29
webpronews.com referral 606 1.44 75.08% 00:00:53 Prospects
directory.infusionscft.com referral 548 247 56.35% 00:02:44 2,725
Keyword Medium  Visits  PagesMVisit  Bounce Rate  Time OnSite W
Infusionsoft organic 5,389 3.34 45.82% 00:03:50
Infusion soft organic 008 396 44.00% 00:03:38 (0.0%)
Infusionsoft cpc Ba2 3.29 38.24% 00:03:59
(content targeting) cpc 411 1.56 13.38% 00:01:03
Infusionsoft.com organic 345 2.81 48.89% 00:03:24 .
Infusion software organic 236 3.57 42.80% 00:03:29 New Units
autoresponder cpc 181 210 62.08% 00:01:40
Infusion soft cpc 161 3.39 30.43% 00:05:44
Infusionseft.com cpc 1583 2.90 41.18% 00:02:37
email marketing software cpc 131 1.60 75.57% 00:01:18 Demos
emall marketing 2.0 organic 115 7.96 37.39% 00:52:07 " 1:?::'{ 000
Infusion organic 114 3.55 42.98% 00:03:37 Free Trials
Infusionsoft fusebox organic an 1.85 68.75% 00:02:41 4
marketing email o 77 239 32.47% 00:01:56 et
Infusion software cpo 74 2.T6 38.19% 00:03:35 Total Prospects




InfusionCon -, / InFusionsort

START_SEEINGDOUBIEES = - EMAIL MARKETING 2.0

Marketing and Sales Funnel
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Vendor
Ablaze

inc.com
dey shed
dey shed

LeadSource Message
Furchased Lead: Ablaze Marketing
Purchased Laads: Tippil
Purchased Lead; Tippit HOQL
Purchased Lead; Tippit HOL Lead
inc-welad 22 ukd 9 interstitial Edge’™ Proven Techinoues o Double Your Sales
Devshed-2Eulyld Dadicated Ernai Edga® Proven Techinoues 1o Dioubks Your Sales

sapchal-wealcomaad inlerstitial Edge® Proven Techinoues 1o Double Your Sales

31

33,750

CPL
$15.00
SED0.0D
80,00
S80.00

R
20.00
591

ientry

K0-12-109 Deadicabad Ermnai Edge® Proven Techinoues 1o Double Your Sales

32812

334.28

Hoowers
natmediareps
SitePaint

Search Engine Guide
e-commerce times
ientry

imniry

netmediareps

banrars-Decembeils misc barner Edge’™ Proven Techinoues o Double Your Sales
SreRefemroa?DecS Dadicates Emai Edge’™ Proven Techinoues o Double Your Sales
sp-nil30ec(9 banners-rawsleiieer Edge’™ Proven Techinoues o Double Your Sales
sap-3DecOd banners-rewsletles Edge® Proven Techinoues 1o Double Your Sales
acl-Dec-campaign lext ad Edge® Proven Techinoues 1o Double Your Sales
WEN-12-4-08 Deadicabad Ermnai Edge® Proven Techinoues 1o Double Your Sales
WPEN-YF-TDecB-demn Dadicates Emai dems

SEONaws-20esE Dadicates Emai Edge’™ Proven Techinoues o Double Your Sales

56,900
52,500
51,200

5350
33,000
34,500
54,500
52,500

s1r.az
L1121

.92
310.94
314.08
.72
560,23

h.ar

justsall
justsell

ientry
netmediareps
SitePoint

[ aut s

imniry

addma

JustSell-J80ecS Dadicates Emai Edge’™ Proven Techinoues o Double Your Sales
JustSellrasir0BDeacld banners-rewsletles Edge® Proven Techinoues 1o Double Your Sales
SBM-12-8-09 Deadicabad Ermnai Edge® Proven Techinoues 1o Double Your Sales
SiteProMews10Decl Deadicabad Ermnai Edge® Proven Techinoues 1o Double Your Sales
sp-nl10Des09 banners-rawsletles Edge® Proven Techinoues 1o Double Your Sales
dmx10Dec0s Dadicates Emai Edge’™ Proven Techinoues o Double Your Sales
WPHN-12-1404 Dadicates Emai Edge’™ Proven Techinoues o Double Your Sales

addme-CoRen oo-reg Edge’™ Proven Techinoues o Double Your Sales

57,000
31,520
32812
35,000
31,200
56,500
54,500
53,000

513,94
1877
34933

2821
310.71
557 54
51500

£22m

e-marketer

amark-14Decdd Deadicabad Ermnai Edge® Proven Techinoues 1o Double Your Sales

$12,000

320.94

e-commerce times
addrme

Marketing Profs
Jusisell

inntry

ieniry
netmediareps

netmediareps

acl-140ec]8 Dadicabad Ermnai Edge® Proven Techinoues 1o Double Your Sales
addme-rawsletieDacld banners-rawsletier Edga® Proven Techinoues o Dioubke Your Sales
MarkatingProfs1 EDecs Dadizater Email Edga® Proven Techinoues to Double Your Sales
JustSellresb 8 0ec1 7 Dadizates Emal Edgai® Proven Techinoues to Double Your Sales
WPN-TOR-1 221708 Dadizater Email Edgai@ Proven Techinoues to Doubke Your Sales
WPMN-YF-1BDecl-dams Dedicated Ermai daims

SiteProMews22Dec0d Dedicatad Ernai Edga® Proven Techinoues 1o Dioubke Your Sales

SEOMews-22Decib-demo Dedicatad Ernai dams

33,000
21,250
52,000
§1.820
54,500
54,500
35,000
22,250

340.54

5740
£12.15
540.00
£73.44
S$EB5.22
31064
3B4.54

inniry
Totals From Advertising
Owerall Totals

WPN-12-72.08 Dadizater Email Edge'® Proven Techinoues to Doubks Your Sales
Total Suspects: 8,950
Total Suspects: 18,291

$2.800
$109,305
$109,305

$16.78
$12.21
$5.98
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Important Points

Track everything you can

Only pay attention to what's really important
Create dashboards to help you focus

Review them regularly

Most importanty:

© 2010 Infusionsoft. All rights reserved.
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Stay tenacious about the tracking

© 2010 Infusionsoft. All rights reserved.
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Learn to enjoy the data
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Don't get caught with your pants down
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