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Infusionsoft Background

® Been In business since 2001

e #1 Marketing Automation solution for small
business

® \We’ve been doing this longer than any other
company - and we have more successful
customers than:

- Hubspot, Marketo, Eloqua, etc.

® [nfusionsoft has been on the Inc 500/5000 list
since 2007
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Poll: How much more monthly
revenue”?

e $1,000

e $5,000

e $10,000

e $25,000 or more
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Current

Goals &
Opportunities

Marketing Automation Plan

State

(M.AP)

MAIL:

i

The Perfect Customer Lifecycle ™

Built Exclusively for (Company Name)
(Industry)

po 0o ©0

Generate Interest Capture Leads Educate/Build Trust Convert Process The Sale Fulfill & Wow Upsell Create Advocates
Magnet: ? Cart: ? Acct Mgr: ?
Sources: ? Webform: ? Hand Raise: 2 ) Upsell: ? Ship Prod: ? Prod Name: ? Testimonial: ?
Traffic: 2/mo Opt-Ins: ?/mo e Selling Model: ? Credit Card: ? Follow Up: ? Timing: ? Referral: ?
Conv Rt: ? Pmt Plans: ?
(Visitors) (Opt-Ins) (Qualified Leads) (Agreement To Buy) (The Cash) (Satisfied Customer) (Repeat Customer) (Tesg?;‘:r’;igl)s &
Magnet or email
series...offer Develop follow-ups that answer FAQ's T
) rack Renewal dates
Web Forms...capture education, build and trigger Hot Lead Seq. when 2 ” Automate new Track Renewal dates and initiate "Request a

and initiate "Request a

leads i i rospect shows interest. .
Singléeéaglﬁntihézpture p(Op,t)imize agents time) customer welcome Quote" sequence Quote" sequence
all contacts
= - L L e N
PPC & SEO . S N N AN >A\ h
i PR | aceecacos Satisfied? """
WebsitoLead - | S oB o |- Mereset: B MO BO® ). --Rewvest . Sl NETETL R -
' tag: source '[IJ e T — acall - Request testimonials
: K New Lead RS Sequ;en’;e Assign New Customer - and referrals
Direct Mail Follow Up ; : to Rep Follow Up atisfied
! (opportunity N "
il 3 - management) Shopping Cart ooeno |
---------- : No . . - PR
9. a2
Social Media Lead . ; : paig Upsell -
tag: Facebook ! ' request a quote seq.
-~

Networking Events
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The Perfect Customer Lifecyc

Built Exclusively for ...
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(O] % Single CRM to capture interest. and get feedback
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) @ ©
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Web Form: Follow-up Sequence: : Appointment g
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= Interested
o o N > Interested 30
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Customer Survey

------------ Mot Satisfled * A\

Request testimonials
and referrals
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Campaign

Additional Support Resources:
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G a Single CRM to capture
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Develop follow-ups that
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prospect shows
interest.

= @)@jb}—

Automate new
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- Email
=
[ 3 ' 3 |
x . > P OLBLHE -
S Call-in Enters : Long-Term
= prospects info. into : Nurture
H

internal web form
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Educate/Build Trust Convert Process The Sale Fulfill & Wow

Develop follow-ups that
answer FAQ's when
prospect shows

Automate new
customer welcome
and get feedback

interest.
j Interested ————» — Interested -b{ Lo MoK ¢ ROR </ ] $ ® oo
------------- -: H ﬁ.\ | -
: ' Appointment :
ce: ' B
! ' Set Reminder sequence Install & Post-install
appointment Payment sequence
No
Response
Interested
30
~ Interested ——————
Appoilltment

S T —{@RoRoM ]}
¢ - — .
;{ Ad Ad B Appointment/Proposal .
Long-Term follow-up sequence .
Nurture

@infusionsoft
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Process The Sale Fulfill & Wow Upsell Create Advocates

Automate new
customer welcome
and get feedback

ﬂ r—bS—Nf Lo BOR ¢ RSN o ] ;:; _______________ ‘s“"““’

it - : i

ence Install & Post-install Customer Survey

Payment sequence :
T
e suemmeneuenes Not Satisfied ' ‘\
t : Request testimonials
- and referrals

®o®o® | —

ointment/Proposal .
ow-up sequence .

a"ﬁ@@@@o]

Customer Service
Campaign
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All-in-one
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Infusionsoft nurtures
your customers while
you do other things.

While you focus on what you do best
Infusionsoft nurtures and converts leads
and stimulates repeat business
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Let’s build a campaign

Generate & Qualify Leads from Your Website

CAMPAIGN

|
Capture leads by adding an 3 ¥ ot andS- Lo
\{- I fusionsoft Web Form fo your website Leads that click the

link in the email @ (_j) @ (.-) @ >$

New Leads /

First Name*
Last Name* :
Email* 5:' ) @ (:‘ @ (: @
- > ’ L
T ETIE ES ) -) ./)
‘ J e
- — ; nurtur
¢ e ‘( Qualify leads with Infusionsoft cOntmue to
# s Follow—-up Sequences

Leads that fill out 7 =
the Web Form @ ('-j @ (j @

67% of leads will buy within the year
so staying in touch is crucial!

@infusionsoft
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How'’s that done In
Infusionsoft?
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Strategy + Tools =
Success!
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Quick-Start Bundle

@infusionsoft



Quick-Start Bundle

® Dedicated Success Coach will help you with:
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Quick-Start Bundle

® Dedicated Success Coach will help you with:

® Transition service - get all your data into Infusionsoft
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Quick-Start Bundle

® Dedicated Success Coach will help you with:
® Transition service - get all your data into Infusionsoft

® Business assessment and building out your unique
Marketing Automation Plan (M.A.P.) - how you’re
going to plug the 3 holes

@infusionsoft
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Quick-Start Bundle

® Dedicated Success Coach will help you with:
® Transition service - get all your data into Infusionsoft

® Business assessment and building out your unique
Marketing Automation Plan (M.A.P.) - how you’re
going to plug the 3 holes

e 2 Campaign Configurations -(custom solution)
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Quick-Start Bundle

® Dedicated Success Coach will help you with:
® Transition service - get all your data into Infusionsoft

® Business assessment and building out your unique
Marketing Automation Plan (M.A.P.) - how you’re
going to plug the 3 holes

e 2 Campaign Configurations -(custom solution)

® 2 Flex Blocks to get help with other things - your
choice (we’re flexible)

@infusionsoft
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Quick-Start Bundle

Dedicated Success Coach will help you with:
Transition service - get all your data into Infusionsoft

Business assessment and building out your unique
Marketing Automation Plan (M.A.P.) - how you’re
going to plug the 3 holes

2 Campaign Configurations -(custom solution)

2 Flex Blocks to get help with other things - your
choice (we’re flexible)

Services expire 60 days after purchase

@infusionsoft
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It’s time to:
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It’s time to:

e Stop losing the traffic you get on your site
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It’s time to:

e Stop losing the traffic you get on your site

e Stop wasting leads that you can’t follow up with
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It’s time to:

e Stop losing the traffic you get on your site
e Stop wasting leads that you can’t follow up with

® Stop losing customers to competitors
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It’s time to:

e Stop losing the traffic you get on your site
e Stop wasting leads that you can’t follow up with
® Stop losing customers to competitors

® Plug the holes in your business & start achieving
your dreams

@infusionsoft
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Our Plans Standard uosf plgpsum Premier Elite Enterprise
Monthly Price $199/mo. | $299/mo. | $499/mo. $699/mo.  $999/mo.
Monthly Email Limit Unlimited Unlimited 500,000 1.25 MM 2.5 MM
Contact Limit 5,000 20,000 100,000 250,000 500,000
Users 2 5 10 15 20
Quick-Start Services ¢

CRM W
Sales Automation

Email Marketing J

E-Commerce

Automation ¢

S SS S S S
S S S S S S
S S SS S S
S S S S S S
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Exclusive Demo Offer
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Exclusive Demo Offer

Quick Start Bundle
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Exclusive Demo Offer

Quick Start Bundle $2,000

@infusionsoft



Exclusive Demo Offer

Quick Start Bundle $2,000

Infusionsoft Monthly Subscription
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Exclusive Demo Offer

Quick Start Bundle $2,000

Starting at

Infusionsoft Monthly Subscription
USi y Su ipti $199
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Exclusive Demo Offer

Quick Start Bundle $2,000

Starting at

Infusionsoft Monthly Subscription
USi y Su ipti $199

Plus
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Exclusive Demo Offer

Quick Start Bundle $2,000

Starting at

Infusionsoft Monthly Subscription $199

Plus

Lifetime Upgrades & Unlimited Support
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Exclusive Demo Offer

Quick Start Bundle $2,000

Starting at

Infusionsoft Monthly Subscription $199

Plus

Lifetime Upgrades & Unlimited Support Included
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Exclusive Demo Offer

Quick Start Bundle $2,000
Infusionsoft Monthly Subscription Starting at
$199
Plus
Lifetime Upgrades & Unlimited Support Included

Secure, Hosted Software w/Daily Backups

@infusionsoft
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Exclusive Demo Offer

Quick Start Bundle $2,000
Infusionsoft Monthly Subscription Starting at
$199
Plus
Lifetime Upgrades & Unlimited Support Included

Secure, Hosted Software w/Daily Backups Included
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Exclusive Demo Offer

Quick Start Bundle $2,000
Infusionsoft Monthly Subscription Starting at
$199
Plus
Lifetime Upgrades & Unlimited Support Included
Secure, Hosted Software w/Daily Backups Included

Weekly Webinars, Help Center, Community
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Exclusive Demo Offer

Quick Start Bundle $2,000
Infusionsoft Monthly Subscription Starting at
$199
Plus
Lifetime Upgrades & Unlimited Support Included
Secure, Hosted Software w/Daily Backups Included

Weekly Webinars, Help Center, Community Included
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Exclusive Demo Offer

Quick Start Bundle

Infusionsoft Monthly Subscription Starting at

$199
Plus
Lifetime Upgrades & Unlimited Support Included
Secure, Hosted Software w/Daily Backups Included
Weekly Webinars, Help Center, Community Included

@infusionsoft
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Exclusive Demo Offer

Quick Start Bundle $1,500 ¢ ' 
Infusionsoft Monthly Subscription Starting at
$199
Plus
Lifetime Upgrades & Unlimited Support Included
Secure, Hosted Software w/Daily Backups Included
Weekly Webinars, Help Center, Community Included

@infusionsoft
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Exclusive Demo Offer

Quick Start Bundle $1,500 ¢ ' 
Infusionsoft Monthly Subscription Starting at
$199
Plus
Lifetime Upgrades & Unlimited Support Included
Secure, Hosted Software w/Daily Backups Included
Weekly Webinars, Help Center, Community Included

Offer good for 5 Business Days ONLY!

@infusionsoft
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Survey

® On ascale of 1 to 5, how would you rate this
demo?

- 5: Excellent - | now have a good understanding of
Infusionsoft

- 4: Good - | get it, but I’m missing some key
points

- 3: Ok - It was ok, but it didn’t “WOW” me
- 2: Rough - | didn’t get much value out of it

- 1: Horrible - The worst demo |I’'ve ever seen

@infusionsoft
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Questions?

Call 866.800.0004 Ext. 1




